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Consultants: You have a website! 
Now attract your target audience with SEO

Twitter: @jennymunn
Email: jenny@jennymunn.com

This Is Not SEO - It’s Brand Reputation
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Poll

Let us know: 
What Keywords Are You Trying to 

Rank For?

About Jenny: K-12 Search Engine Marketer 

2009

SEO: Attract Your Target Market

2017
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Agenda

SEO: Attract Your Target Market

SEO Foundation: Keywords and Traffic

Social Media & SEO

Analytics 

Wrap-Up and Q & A 

SEO Foundation: 
Keywords and Traffic

Keyword Mindset: Before and After 

SEO: Attract Your Target Market

It’s not about you – it’s about them. 
Example 1: “daycare” vs “child learning center”

Search Term Monthly Search Count

Child learning center 320

daycare 33,100

preschool 33,100
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Keyword Mindset: Before and After 

SEO: Attract Your Target Market

Keyword Mindset: Before and After 

SEO: Attract Your Target Market

Example 2: “We don’t believe in worksheets.”

Keyword Mindset: Before and After 

SEO: Attract Your Target Market

Example 2: “We don’t believe in worksheets.”
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Keyword Mindset: Before and After 

SEO: Attract Your Target Market

Example 3: “That’s not the language we use” 
OR “that’s not how we refer to ourselves”

Search Term Monthly Search Count

Private school 8100

Independent school 720

Search Term Monthly Search Count

Private high school 720

Private upper school 0

Keyword Mindset: Before and After 
Example 4: Does your market self-identify?

SEO Requires a Mindset Change

From: 

-“What should I blog 
about this week?” 

-“What keywords do I 
want to rank for?”

SEO: Attract Your Target Market

To: 

-“what is keeping my target 
market awake at night?”

-“What are they turning to 
Google for?”
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SEO Foundation = Business Foundation

● How do you make money?

● Are people actively looking for the services you have to 
offer?

● Who is it that is looking? What is their title?

● What do they call you? What would they type in if they 
were looking for you?

SEO: Attract Your Target Market

Keywords: SEO Foundation
● Reverse your thinking - it’s not about you

● Does your website reflect what YOU want to 
share? Or...what people want to know?

● Allocate your time beyond --> “just publish 
great content”

● You want to OWN your topic of expertise 

SEO: Attract Your Target Market

Recognition as a 
Topical Expert

Keyword Example Avg. Monthly 
Searches

active learning strategies 2900

what is active learning 1900

active learning methods 880

active learning techniques 880

active learning activities 720

active learning classroom 590

active learning examples 480

examples of active learning in the classroom 210

active learning strategies for elementary 
students

50
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Keyword Clusters

SEO: Attract Your Target Market

Unfocused Focused

Consultant Success Story
-comprehensive: 2000 words
-well formatted
-CTA  

School Success Story

-different title tag than heading 
on the page
-balanced and blended  
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Planning Content and 
Keywords Before Hiring: Researching Early On

SEO or PPC? 
SEO Checklist
How to Build Backlinks
Benefits of Hiring an SEO Consultant

1

Show Topical, Target Market & Industry Expertise
General Assembly Digital Marketing Course Review
5 Top Google Analytics Reports for Better SEO
SEO Maintenance: What You Need to Know
3 Things I Wish Executives Understood about SEO

Perfect Keywords
SEO Consultants
SEO Consulting Rates
Freelance SEO or SEO 
Agency 

Seasonality Matters 

● Keywords that drive traffic all 
year round vs. seasonal 

○ Back to School

○ Parent Conference Week

● Develop a Calendar and 
Plan Ahead 

○ People Research 
EARLY!

SEO: Attract Your Target Market

http://www.holidayinsights.com 

Quick & Dirty Keyword Research
Keyword Research 
Resources:

http://searchengineland.com/never
-keyword-research-223054 

https://moz.com/beginners-guide-
to-seo/keyword-research 

SEO: Attract Your Target Market
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Keyword Research Tools
Free:

● https://answerthepublic.com/ - pulls from Google 
Autocomplete as does https://keywordtool.io

○ Disadvantage: no search count 

● Keyword Planner: 
https://adwords.google.com/home/tools/keyword-
planner/

○ Disadvantage: interface is complex and you need 
a Google AdWords account

SEO: Attract Your Target Market

● “Free” part of paid tool: https://www.semrush.com/features/keyword-research/ and 
https://www.wordtracker.com

Applying Keywords
2 Ways Forward:
1. Go back and optimize your EXISTING 

CONTENT 
2. Start fresh **Usually the most effective**

a. Modify your content strategy and 
editorial calendars

b. Mindset change when writing copy

SEO: Attract Your Target Market

“I’ve Got My Keywords...Now What?”
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Resources: On-Page Optimization

SEO: Attract Your Target Market

https://backlinko.com/on-page-seo

https://linchpinseo.com/on-page-seo/

https://www.semrush.com/blog/conte
nt-optimization-list-blogging-for-
people-and-search-engines/

Credit: SEJ

4 Keyword Mistakes to Avoid 
1. Mistake: pursuing keywords that don’t have proven 

search count behind them

2. Mistake: most people are NOT thinking objectively

3. Mistake: not adopting a “what’s next” mindset: 15% of 
searches each day on Google are brand new (Google)

4. Mistake: not taking advantage that every blog post 
(every page/URL) is its own opportunity to rankSEO: Attract Your Target Market

Social Media & SEO
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Social SEO: Social Signals

SEO: Attract Your Target Market

Social SEO = Alt Search Engines

SEO: Attract Your Target Market

Social Media Optimization: 2 Tips

SEO: Attract Your Target Market

1. Optimizing Social profiles – make sure your 
profiles have the right keywords that represent 
your overall brand and company – the more “lead 
gen oriented” the better

2. Keywords – on social media it’s critical to insert 
the right keywords to improve your post and 
content visibility. 
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Local SEO

Local SEO Nuances

SEO: Attract Your Target Market

Geo-targeted SEO campaigns are an 
absolute must: 

-Local citations
-Google reviews
-Local schema mark-up 
-Localized content and images
-Google My Business accounts
-A well-optimized site
-Proximity to searcher

Analytics/Data
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Google Analytics + Search Console

-Most popular pages and posts 
-How is traffic getting to your 
site?
-Website performance metrics
-Site speed

SEO: Attract Your Target Market

-Top SEO pages 
-Top SEO queries
-Backlinks 
-Technical Issues 

Google Analytics 

SEO: Attract Your Target Market

Answers the question: Report:

How is my website 
performing?

Metrics: visitors, # of pages 
visited, time on site, etc.

How is traffic getting to 

my site?

Traffic channels: organic, 

direct, social, etc.

What are they doing when 

they get there?

Popular pages and posts

Google Analytics 

SEO: Attract Your Target Market
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Google Search Console

SEO: Attract Your Target Market

Answers the question: Report:

What keywords does Google think are relevant for my site? Search Analytics report

What keywords are driving traffic to my site? Search Analytics report -> “clicks”

What are other terms being searched on? Search Analytics report

What are the top SEO pages on my site? Search Analytics report - > “Pages”

What technical issues is Google flagging? “Crawl” 

What backlinks do I have that Google sees? Search Traffic -> “Links to your site”
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Analytics/Data
Use the data to: 

Audit: see if you’re hitting the 
mark...prioritize your action 
plan... 

Ongoing: reporting, make sure 
you’re moving in the right 
direction SEO: Attract Your Target Market

Final Words

Additional Google Ranking Factors

SEO: Attract Your Target Market

Over 200 factors (but not all are created equal)

On-Page

Technical

Mobile

Links
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Twitter: @jennymunn
Email: jenny@jennymunn.com 

Questions? Thank You!

jennymunn.com/seo-resources


