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SEO: Attract Your Target Market

SEO Foundation:
Keywords and Traffic

Keyword Mindset: Before and After

It's not about you — it's about them.
Example 1: “daycare” vs “child learning center”

Search Term Monthly Search Count
Child learning center 320

daycare 33,100

preschool 33,100
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Keyword Mindset: Before and After

Query Impressic Clicks
foundations for the future 250 70
foundations for the future school 35 16
foundatians for the future keanesaw 2 12
foundations for the future kennesaw ga s B
foundations school 60 s
child care kennesaw ga 50 s
foundatians school community s B
foundations of the future s B
3 s
foundation for the future 200 s

day care kennesaw ga 3
eclectic approach in teaching preschool 12
oundations school kennesaw 5
future school 50
lgoddard vs primrose s
kennesaw preschool 2
[primeose school vs goddard 5
[private pre k s
private school for kindergarten 16
shreiner academy 0
[shreiner academy marietta ga . s
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Keyword Mindset: Before and After

Example 2: “We don't believe in worksheets.”

Guerien
tisylabic words worksheets

reasmg comprehension worksheets

reaging worksheets

e grade reading worksherts

20 grade reading comprehension worksheets

mutisyRabic word worksheets L

Chicke

n

Impeossions¥  CTR

s 854%
102 ooe%
100 o%
() o
a o
80 15%

Position
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Keyword Mindset: Before and After

Example 2: “We don't believe in worksheets.”

Multisyllabic Words Worksheets and Activities - Classroom ...

www.95percentgroup.comy/.../whi

miul

d-activi... ¥

Most students are ready to tackle multisyllable words by the time
they enter third grade. How do worksheets and activities fit into the

picture?
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Keyword Mindset: Before and After

Example 3: “That’s not the language we use”
OR ‘that’s not how we refer to ourselves”

Search Term

Monthly Search Count

Search Term

Monthly Search Count

Private school

8100

Private high school 720

Independent school

720

Private upper school 0

SEO: Attract Your Target Market
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Keyword Mindset: Before and After

Example 4: Does your market self-identify?

Queries

Clicks.

orton gitngham tranngifor parents

5

o e

1

classsoom accommodations for dyslexia

188600 ACCOMMOdations for students with dysiexia

3

aysiena

fcourses for teachers.

dysiena

courses for teaching professionals

i —

impressions ¥y CTR Position
% 5.26% 89

CIl | 169% a8

51 588% 15

50 % 77

9 | % 887
31 I o 702
2 | o 87

SEO Requires a Mindset Change

From:

-“What should | blog
about this week?”

-“What keywords do |
want to rank for?”

To:

-“what is keeping my target
market awake at night?”

-“What are they turning to
Google for?”
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SEO Foundation = Business Foundation

® How do you make money?

e Are people actively looking for the services you have to

offer?

e Who is it that is looking? What is their title?

e What do they call you? What would they type in if they

were looking for you?

SEO: Attract Your Target Market
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Keywords: SEO Foundation

e Reverse your thinking - it's not about you

e Does your website reflect what YOU want to
share? Or...what people want to know?

e Allocate your time beyond --> “just publish

great content”

e You want to OWN your topic of expertise

SEO: Attract Your Target Market

Recognition as a
Topical Expert

Inbound Marketing Software Company:

*marketing automation tools

*how to use marketing automation
software

swhat is marketing automation?

*how to tell if | need marketing automation
software

*lead nurturing best practices

*email marketing automation

Keyword Example

Avg. Monthly
Searches

active leamning strategies

2900

what is active learing

1900

active learing methods

880

active learing techniques

880

active leamning activities

720

active learning classroom

590

active leaming examples

480

examples of active leaming in the classroom

210

active leamning strategies for elementary
students

50




Keyword Clusters

Unfocused Focused
e [ s | =D
@OEPEP@O®® 290 | a® | a8
oYoJoXoxeIoxo 00 ©0° ‘0O
POEPEPO®® o,
PEO@OO®® ‘9 O
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- Consultant Success Story
= -comprehensive: 2000 words
= -well formatted
-CTA
= : S
Is coaching a good fit for your teen? - rearst |
School Success Story
= Upper School (9-12) -different title tag than heading
= lebyaphosiidoabassiye on the page
<] -balanced and blended

o i Private Upper School - High School | Woodward Academy, College Park
i o . WP /v woodwatd edu/acadenics/upper
T i "o Our private high school in College Park is among the best private
™ upper schools near Atlanta. Find out more about Woodward
Academy today!




Planning Content and
KeyWOde Before Hiring: Researching Early On

SEO or PPC?
SEO Checklist

Perfect Keywords

SEO Consultants

SEO Consulting Rates

Freelance SEO or SEO

How to Build Backlinks
Agency

Benefits of Hiring an SEO Consultant

Show Topical, Target Market & Industry Expertise

General Assembly Digital Marketing Course Review
5 Top Google Analytics Reports for Better SEO

SEO Maintenance: What You Need to Know

3 Thingi | Wish Executives Understood about SEO
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http://www.holidayinsights.com

Seasonality Matters

= Scafood Month

b
e Keywords that drive traffic all 5
year round vs. seasonal 5

Weekly Celebrations:

Veek | Get Organiz

ed Week
ervice Week

o Back to School

2 Fire Prevention Week
2 Pet Peeve Woek

o Parent Conference Week I A

October, 2017 Daily Holidays, Special and Wacky Days:

e Develop a Calendar and B | it e cockics 0o
- -
Plan Ahead B 1 World Vegetarian Doy

T,

o People Researth  ac vour rarget market

—ADL /]

Quick & Dirty Keyword Research

>0 g|e school readiness con Keyword Research
school readiness consulting Resources:

school readiness contact
school readiness consulting jobs
school readiness conference http://searchengineland.com/never

-keyword-research-223054

https://moz.com/beginners-guide-
to-seo/keyword-research
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Keyword Research Tools

Free: Keyword Volume
520 consultants %0
. - pulls from Google s e !
Autocomplete as does 1o
830
o Disadvantage: no search count
140
o Keyword Planner: search engine optimization consultants | 110

i iyl

Frface is complex and you need

SEO: Attract Your Target Market
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Applying Keywords

2 Ways Forward

Pages A

1. Go back and optimize your EXISTING s i vl i .

CONTENT

2. Start fresh **Usually the most effective**

a. Modify your content strategy and R

editorial calendars

b. Mindset change when writing copy -

SEO: Attract Your Target Market

“I've Got My Keywords...Now What?

= Analysis

L]
wadablity @ focuskaywora | &

@ Snippet preview

oo

The perfect focus keyword for your post or page « Yoast
hiips:iyoast comiecus-keyword!

®

y 3 ‘Crocaing the right facus keyword for your post or £age is harc
menoss 1o cetarmine the perfoct focus kaywerd.

°

# Etsriopet

@

a, Focus keyword

e

focus kayword

XX}

You'te finking to another page with the focus keyword you want this page to rank
for. Consider changiag that if you truly want this page to rank

The SEO title contains the focus keyword, but it does not appear at the beginning:
try and move it to the beginning.

This page has 3 nofoliowed link(s) and 4 normal outbound link(s).

The images on this page contain ot altributes with the focus keyword

The focus keyword appears in 4 (out of B} subheadings in the copy. While nota
major ranking factor, this is benaficial

The focus keyword appears in the first paragraph of the copy.

The keyword density is 1.4%, which is great; the focus keyword was found 20
times.

The text contains 1384 words. This is more than or equal to the recommended
minimum of 300 words.

The meta deseription contains the focus keyword

In the specified meta description, consider: How does it compare 10 the
competition? Could it be made more appealing?

The page titke has a nice length.

The focus keyword appears in the URL for this page.

You've never used this focus keyword before, very good.
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Resources: On-Page Optimization

J //—\\

https://backlinko.com/on-page-seo

https://linchpinseo.com/on-page-seo/

https://www.semrush.com/blog/conte | st
nt-optimization-list-blogging-for- \
people-and-search-engines/

Credit: SEJ
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4 Keyword Mistakes to Avoid

1. Mistake: pursuing keywords that don't have proven
search count behind them

2. Mistake: most people are NOT thinking objectively

3. Mistake: not adopting a “what's next” mindset: 75% of
searches each day on Google are brand new (Google)

4. Mistake: not taking advantage that every blog post
(every page/URk): issits@wan-opportunity to rank

Social Media & SEQO
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Social SEO: Social Signals

R — avg. Session Duratien Pagen semsion
74 00:01:13 1.76
(26.14% 53 & 00:0107 230
2 000008 110
114%) 1 00:00:00 1.00
1 00:00:00 1.00
3 00.07.03 300
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Social SEO = Alt Search Engines
= Yu{lD

frican american books

mprove-SE6- - Join ou

eOoEpoeeo
Lt
i
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Social Media Optimization: 2 Tips

1. Optimizing Social profiles — make sure your
profiles have the right keywords that represent
your overall brand and company — the more “lead
gen oriented” the better

2. Keywords — on social media it’s critical to insert
the right keywords to improve your post and
content visibility.

SEO: Attract Your Target Market
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Local SEO
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Local SEO Nuances

- oamet

Geo-targeted SEO campaigns are an ‘“-:'”vw-; el L=
absolute must: e 0

e T ) anone iy

. N L o

-Local citations — AR
-Google reviews '_.M_ﬁ .

x . "
-Local schema mark-up o = b4
-Localized content and images 5 ooy  ary Leaming e & ®

-Google My Business accounts - f
-A well-optimized site € Colege Heghts Earty Chidhood Leaming Certer © ®
-Proximity to searcher P D i

= Moss ocations
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Analytics/Data

12
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Google Analytics + Search Console

§ Google Analytics Google
-Most popular pages and posts -Top SEO pages
-How is traffic getting to your -Top SEO queries
site? -Backlinks
-Website performance metrics -Technical Issues
-Site speed j' {]

SEO: Attract Your Target Market

§ Google Analytics

Google Analytics

Answers the question: Report:
How is my website Metrics: visitors, # of pages
performing? visited, time on site, etc.
How is traffic getting to Traffic channels: organic,
my site? direct, social, etc.
What are they doing when | Popular pages and posts
they get there?

SEO: Attract Your Target Market

H Google Analytics
Google Analytics l Googhe Analy
T P |
2 Dee 127 00
3 Feleml n
4 Soch T
| 1. (not provided) 219 (99.10%) ]
2. all photos of jenny 1 (0.45%)
3. jenny 1 (0.45%)
SEO: Attract Your Target Market
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— o [— wne [
1 a0 semnan 1 ) 0% 0
§ 2 general assembly Gtal marketng feviews 7 " s385% 14
3 general assembly dogtal marketns revew w a7 24
E o : @igal marketng genera assemiey revmw 2 8 394 22
5 generaiassembly orine course revew 1 3 ETEC
6 genersi msembly Ggtsl marketing course revew 10 5 14
T Gt marketing crcus 1 s % 04
: 8 ongongsaotasks. Y 2 185% 18
9 seofrectance consat 1 1420 1
' 10 realsnc seo expectatons 1 ° i s
’ M seouaiing atan z b2 s
Querkes Chcksy improssions cm Positon
atanta seo expent 5 713 0% 55
Ggptal marketing general assembly review 4 9 Hun 20
freelance seo consutant 3 703 043% 659
jenny seo marketng 3 W 1765% 24
atanta seo z 1138 018% 783
ongoing seo tasks 2 20 10% 1
seo expert atlanta 2 459 044% 51
S0 traming atianta 2 2 8% 10
attanta se0 consultant 2 392 051% 30
genesis sea vs yoast ' 8 556% 73
general assembly digtal markeing circut 1 3 33.33¢ nr
rRabSYC 350 expectatons. 1 9 nis 43
attanta seo expers 1 212 o0ars 127

Google Search Console  Googe

Answers the question:

Repol

What keywords does Google think are relevant for my site?

Search Analytics report

What keywords are driving traffic to my site?

Search Analytics report -> “clicks”

What are other terms being searched on?

Search Analytics report

What are the top SEO pages on my site?

Search Analytics report - > “Pages”

What technical issues is Google flagging?

“Crawl”

What backlinks do | have that Google sees?

Search Traffic -> “Links to your site”

SEO: Attract Your Target Market
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Analytics/Data

Use the data to:

Audit: see if you're hitting the
mark...prioritize your action
plan...

Ongoing: reporting, make sure
you're moving in the right
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Final Words

Additional Google Ranking Factors
Over 200 factors (but not all are created equal)
On-Page
Technical
Mobile
Links

SEO: Attract Your Target Market
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Questions? Thank You!

jennymunn.com/seo-resources

Twitter: @jennymunn
Email: jenny@jennymunn.com
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